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About Art in Print
Art in Print is a bimonthly not-for-profit journal and website devoted to the contemporary culture and
history of artists’ prints and printed matter.

The Journal
• Nearly 70 pages of articles, interviews, reviews and news
• Full content available online and in print
• Feature articles by internationally renowned scholars
and critics
• Substantial reviews of exhibitions, editions and books
• Announcements of new exhibitions and book publications
• Market reporting on print fairs, sales and auctions
• Commissioned artists’ projects
• The world’s only annual, global survey of new print
production, a critical resource for collectors and curators,
and a lifeline for artists and publishers
• Primary research that in many cases serves as a standard
reference for particular artists and domains
• Archived through the scholarly database JSTOR,
Art in Print back issues remain a vital resource long after
their publication date

The Website
• Selected journal articles and reviews available for
free, ensuring constant usage by both subscribing
and non-subscribing readers
• Full content access for subscribing members
• Subscribing members also have access to the complete
archive of The Print Collector’s Newsletter (1970–1996),
On Paper (1996–1998) and Art on Paper (1998–2009)—
nearly a half-century of the most important writing and
documentation of artists’ prints and books, all in one place.

The eBlast
In addition to the journal, subscribing members
receive a bi-weekly electronic newsletter of new
exhibitions, publications, fairs, auctions, conferences
and other events. The Art in Print eBlast keeps the
global print world up to date.

SAMPLE AD
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Reader Profile
Readership
Art in Print is read by artists, collectors, scholars, art dealers, publishers and the general public.
• 92% of subscribing members are art collectors and/or art professionals
• Subscription growth of approximately 8% per annum on average, evenly split between print and digital-only
• 37,000 website users; 120,000 page views per annum

Distribution
• 2016 estimated readership of 4000 per issue at time of publication
• In 2016, 12% of subscriptions belonged to libraries with IP recognition systems, allowing the journal
to be shared throughout the institution’s IT systems, potentially to thousands of people.
• Subscriptions held by a broad range of museums and academic institutions, including among
many others:
- The British Museum
- The Metropolitan Museum of Art
- The Rijksmuseum
- The Museum of Modern Art, New York
- The Bibliothèque nationale de France
- ETH Zürich
- The Stedelijk Museum Amsterdam
- The Art Institute of Chicago
- The Philadelphia Museum of Art
- The Victoria and Albert Museum
- Yale University
- Princeton University
- Harvard University
- Stanford University
- Brown University
- University of Michigan

Visibility
• In late 2016, Art in Print began participating in art and print fairs, increasing the visibility of the journal
and its advertisers.
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Print Advertising
Journal Advertising Sizes

trim size
8.25" w x 10.75" h;
full page bleed
8.5" w x 11" h

full page
6.75" w x 9" h

1/3
page
2.125" w x 9" h

1/2 page
6.75" w x 4.125" h

small
2.125" w x 2.875" h

2018 Journal Advertising Prices (US $)
Size

Single Ad

Package of 2
(Price per ad)

Package of 3
(Price per ad)

Package of 4
(Price per ad)

Package of 6
(Price per ad)

Small
(2.125" w x 2.875" h)

$150

$135

$120

$120

$105

1/3 page (vertical)

$300

$270

$240

$240

$210

1/2 page (horizontal)

$500

$450

$400

$350

$300

Full page

$800

$720

$640

$560

$480

Inside cover

$1,200

$1,080

$960

$840

$720

Back cover

$2,000

$1,800

$1,600

$1,400

$1,200

Free print subscription with package of $400 or more.
Design Services:
If you wish us to design an ad from materials you supply, the following surcharges apply:
$85 for small print ads; $110-$210 for larger print ads.

Journal Advertising Schedule
Issue

Reservation

Deadline

January-February

1 December

8 December

March-April

1 February

8 February

May-June

1 April

8 April

July-August

5 June

12 June

September-October

25 July

1 August

November-December (NY Print Week)

14 September

21 September

Production Information
Trim size: 8.25" w x 10.75" h
Resolution: 300 dpi
File type: pdf or jpg
Please send all materials to advertising@artinprint.org.
Please contact us via email at advertising@artinprint.org with all advertising questions.
4

Online Advertising

2018 Online Advertising Prices (US $)
Each online ad appears in random rotation on the right-hand sidebar.
Online ads remain in circulation on the site for two, four, six or twelve month periods.
Period of Time

Cost

2 months

$100

4 months

$180

6 months

$240

12 months

$420

Guidelines for Online Advertising
Preferred format: png for text and line art or jpeg for photo-based art
Preferred resolution: 72 dpi
Preferred size: 230 pixels in width x 150 pixels in height
If you wish us to design an ad from materials you supply, an $85 surcharge will apply.
Please send all materials to advertising@artinprint.org.
Please contact us via email at advertising@artinprint.org with all advertising questions.
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eBlast Advertising

S A MP L E A D

2018 eBlast Advertising Prices (US $)
We are now offering a single banner ad in each iteration of the Art inPrint eBlast, which goes out to all Art in Print
members every two weeks. Located at the top of the page, these ads will be seen, without competition, by print
specialists and amateurs around the globe. Because the eBlast appears every two weeks, this ad can be tightly
coupled to particular events.

Number of Ads

Cost

4 (2 month period)

$1,500

1 (2 week period)

$500

Guidelines for eBlast Advertising
Preferred format: png for text and line art or jpeg for photo-based art
Preferred resolution: 72 dpi
Preferred size: 600 pixels in width x 100 pixels in height
If you wish us to design an ad from materials you supply, an $85 surcharge will apply.
Please send all materials to advertising@artinprint.org.
Please contact us via email at advertising@artinprint.org with all advertising questions.
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